Tabena 9.1. Hayune, ymemnuuke u cmpyyne kearugukayuje Hacmagnuka u 3a0yiicersa y Hacmagu

Hme u npe3ume

Cuna M. Koctuh

3Bame

HacraBHuk CTpElHOl"jC3I/IK3. - CHIJIECKHA

Ha3uB HHCTHTYHH]j€ Y K0OjOj HACTABHHK PaJH €A IIYHUM HJIH

HEIMMYHHM PaJHUM BPEMEHOM H 0/1 Kaaa

AxazieMHja TEXHIYKO-YMETHHYKUX CTPYKOBHHUX CTY[Hja,
Opncex Bucoka mkosta 3a ”HGOPMALHOHE 1 KOMYHHKALHOHE TEXHOJIOTH]E,
myHo pajiHo Bpeme ox 2009. roauue

Yika Hay4Ha 0JIHOCHO YMEeTHHYKA 00JacT Enriteckn jesux
AkajieMcKa Kapujepa
. HayuHa win yMETHHUYK: Ka Hay4Ha, yMETHHYKA WK
Tonuna Mucrurynuja ayuHa yme a Vika HayuHa, yme a
obmact CTpydHa obnacT
Bucoxka mikosna 3a
W360p y 3Bame 2019. uHDOpMALHOHE 1 DUIIONIOIIKE HayKe EHrnecku je3uk
KOMYHHUKAIHOHE TEXHOJIOTH]je
Jlokropar
Creunjanusanmja
Marwucrparypa
Macrep
Outonomku dakyirer -
Jlumioma 2002. axy. DUIIoNIONIKE HayKe EHrnecku je3suk
Yuusepsurera y beorpany
CnHcak mpeaMera 3a Koje je HACTABHHK aKPeMTOBAH HA MPBOM WJIHM IPYToM CTeleHy CTyauja
B .
P.b. O3Haka . pera eryzmja (OCC,
123 Hpenveta Hasus npenmera Buy nacrase HasuB cryaujckor nporpama CCC, OAC, MCC,
124300 p MAC, CAC)
1 20.0A0012 Enriecku jesnx AynuropHe BexOe T'eonesuja-TI'eomarnka OCC
HWHTepHeT TeXHONOTHjE,
. Tpenaama 1 aymTOpHE TTomTaHCKO-TOTHCTHYKI
2 Enrinecku jesux pen yTop ocCC
BeKOE cucreMu, MpexHe 1
padyHapcKe TeXHONOTHje
. Tpenasama u aymTopHe MpexHe u pauyHapcke
3 Enrnecku jesuk crpyke pen yTop P pastyHap occC
BexKOC TEXHOJIOTH]E
. Tpenaama 1 aymMTOpHE TTomTaHCKO-TOTHCTHYKI
4 Enrnecku jesuk crpyke pen yTop occC
BexOe CHCTEMH

Penpe3enTaTuBHe pedepeHn

e (MuHIMaJIHO 5 He BHIe o1 10)
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36upHM MoAAM HAYYHE, O1H

OCHO YMETHHYKE U CTPYYHE AKTUBHOCTH HACTABHHUKA

VYxynan 6poj uurara

VYkynan 6poj pagosa ca SCI (SSCI) nucre

TpenyrHo yuemhe Ha npojekTMa

Jlomahu Mebynaponuu

VYcaspimaBama

3aBpILeH jeAHOTOUIILH KypC 3a Hay4HEe U CTPY4HE MPEBOAKOLE, TIe j€ HAKOH TOJI0XKEHHX HCIUTA U3 001acTH
€KOHOMHje, MAIlIMHCTBA, APYIITBEHHX CHCTEMa, rpal)eBUHAPCTBA, €IEKTPOTEXHUKE U CyCKOT MPeBOleba 1 TyMauemna,
CTEKJIa 3Bakbe PEeBOMIIAL / TYMay 33 CHITIECKHU je3UK.

JIpyru noznaiu Koje cMaTpare peleBaHTHUM
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